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Abstract*

The objectives of this research were: 1) to explore the behavior of adolescence
tourists visiting in Bangkok 2) to study the factors of religious tourism components that
influence the motivation factors of adolescence tourists in Bangkok and 3) to study
the different demographic factors affecting the element of religious tourism among
adolescent tourists in Bangkok. The sample group was adolescent tourists aged 18 -
25 years who traveled for religious tourism in tourist attractions in Bangkok, a total of
11 places: Temple of Emerald Buddha (Wat Phra Kaew), City Pillar Shrine, Wat
Thammamonkol, Wat Pho (Tha Tien), Wat Phra Sri Maha Uma Devi (Wat Khaek), Wat
Hua Lumphong), Wat Mongkon Kamalawat (Leng Nei Yi Temple), Chao Pho Suea Shrine
(Sao Ching Cha), Erawan Shrine, Ganesha Shrine (Ratchaprasong Intersection), Phra
Timurti, were 532 people by convenience sampling method. Statistics used to analyze
data from questionnaires were frequency, percentage, mean, standard deviation,
correlation, factor analysis, analysis of variance, and multiple regression.

The results of a study on behavior of adolescent tourists found that the most
adolescent tourists had the purpose of travelling was seeing architecture, painting, and
sculpture, aged 20 -21 years, university student, studying at bachelor’s degree,
domicile in Bangkok. The results of using technique factor analysis in motivation can

be divided into 4 factors and loading factor more than 0.60. The first



factor was spiritual motivation had factor loading 0.700 — 0.804. Second factor was
motivation for dharma practice and worshiping scared objects had factor loading 0.664
- 0.842. Third factor was relaxing motivation had factor loading 0.629 - 0.745. And fourth

factor was motivation for learning and self-development had factor loading 0.646 -

0.819.
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