NIFITERINGINTIE: AUV UAAANEN (e-ISSN: 2730-3616) [19]

U9 10 auN 2 (NINYIAN - TUINAN 2564)

7 a c A X 3
mstmﬂtqummwmmswaagmﬂqmmw: mmﬁnmquﬂqwmw ABC
V) [ [
Twlsousn A INRIANLNG
Improving the Service Quality of Wellness Center: Case Study Wellness

Center ABC in Hotel A at Phuket Province

WfiWe W1 / Numthip Puntha
ABZUTNIITING URITNEIALA an1381'lne / Faculty of Business Administration, University of the Thai
Chamber of Commerce

E-mail: ampnumtip@gmail.com

83837 LRENUUY! / Arisara Seyanont*
miviamﬁmua:q@m%ﬂﬁuﬁmi VRINLIRIRBNTAN b / Faculty of Tourism and Service, University of
the Thai Chamber of Commerce

Corresponding Author: E-mail: arisara_sey@utcc.ac.th

Uszraunany

15%‘.]J1J‘Vlﬂ']'l&l 14 NINH1AN 2564 I,Lﬁ)l’ll 4 @!ﬂ’]ﬂ&l 2564 (?lﬁ&lﬁ(i (ﬂﬂ’]ﬂu 2564

UnaAnea

miﬁﬂ‘mL%iaam'mﬁﬂzqummwu?mwaaguﬁqmmw: nidmAnmaudgunw ABC lulsausy A aniagiia
ﬁqmﬂszm&ﬁaﬁﬂmmwﬁdw alaﬂnaa;jmh%’uu‘%msquﬁqmmwLﬁaLﬁuéT@mmmﬁ'uu‘%nﬁﬁgwLmzﬂ%'uﬂy
ﬂszﬁ‘ﬂ%mwLLazqmmwmiu‘%miLﬁalﬁﬂidmwuﬂaﬁuﬁawa‘lwm@wﬁuu‘%ms ms3sviidasmsinannuie
walazasgnddagmniwnisuinmivesgudganiu la yl#103098l0 SERVQUAL Tumsasrsunusauniuiiia
Lﬁuﬂ’agamnmmauLL‘uuaaumwaaQ‘ﬁlmUmfuu%miﬁgmﬁqmmwﬁﬂmu 80 Aw uazdiamzitoya lagly
Araud dfasaz nsduad mmmﬁmmummgm nnnsdnswuhgliuinisianudwelade
ATANIWNNTUINTVRIEUEFUNIN ABC ¥ 5 fidagluszauannuazanuianaladegudguninagluzauunn
wunu la yﬁ'qmmwmsﬁminﬂﬁmnﬂﬁﬁﬁmwé’wwyuﬁ’lﬂlumdLamﬁ'uﬁ'ummﬁowalw aa@’l"ﬁﬁmi@ia
AUIFUNIN wudwa”l%u%miﬁmmwdawahﬁmm']mﬂugﬂﬁﬁumn‘ﬁ'qﬂ 3098931 laud drunsguatanlala
fuanutdaie suanuliheleld dunisaeuaues auEey mﬁﬁ'ﬂfﬁauaLLu:dﬁguﬁqmmwmiﬁLLm
mamsw‘”@umﬂ%’uﬂ;aqmmwmiu’%miﬁa 5 ﬁﬁuam’mﬁmzﬁummﬁawalaﬂnaa;ﬁuu’%mwiaﬂuﬁqmmw
Lﬁaﬁﬁ"mmiu’%mﬂ@i’mamummﬁaamwaaQnﬁwu,azﬁaQ@Iﬁ;ﬁ'uu‘%miﬁaan’mnﬁ'wﬂ;*ﬁu‘%ﬂﬁfgw Sﬂwg\iquﬂ
qmmwﬁmﬂuﬁaaﬁﬂmimmaauLLa:ﬂi:LﬁummﬁuwﬁﬂL‘flmf:EJ:Lﬁalﬁummamsw‘”wmﬂ%’uﬂ?aﬂ'lm’%n']{lﬁ
ATINANNFBINTTBIRNAAUTFUNIW ABC

o o

Ada: auNIWNILINTS, Anafawala, audguniw, lsausu, SERVQUAL

[ v A ¥ a & a & o a &
BayaD19dI: UIAING Wun1 uaz a3am Lwpwud. (2564). MsuitywiamwnInuInIvesgwdgrnIn:
ndkdnaudgunIw ABC Tulsausy A FIMTNAA. 21I81IFNINGINTIVL: AUUTTIAFN, 10(2), 19-26.
https://doi.org/10.14456/jirgs.2021.3



NIFITERINGINTIE: AUV UAAANEN (e-ISSN: 2730-3616) [20]
39 10 atiuf 2 (NINGIAN - TUINAY 2564)

Abstract

This research is to study for improving the service quality of Wellness Center ABC in hotel A at Phuket
Province. The purpose of this research is to study the level of customer satisfaction on the service quality of
Wellness Center ABC for increasing customer retention and improving service quality. SERVQUAL model is
applied in the assessment of customer group of Wellness Center ABC’s customers at a total of 80 persons.
Customers were collected by questionnaires after received a service. Data was analyzed with statistical
software by using descriptive statics such as frequency, percentage, and mean. The result showed that the
customers are satisfied of qualities of services in all aspects are high in the same direction of customer
satisfaction to Wellness Center ABC. In this finding, the quality of tangibles services has strongest
relationship with satisfaction, followed by empathy, reliability, assurance, and responsiveness of service,
respectively. Recommendation from the research is the Wellness Center ABC should consider developing
strategies to improve service standard in all aspects to increase the highest level of customers satisfaction,
as well as Wellness Center should pay attention to monitor standard of service in all dimensions.

Keywords: Service quality, Satisfaction, Wellness Center, Hotel, SERVQUAL
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